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AIMS OF OUR PROGRAMME

The Bachelor programme Tourism and Leisure Management has
been developed to meet the national and international demand
for tourism professionals with a high level of management
expertise. It already enjoys an excellent reputation worldwide
due to the ability to meet the requirements of the sector.

Throughout the course, emphasis is placed on the acquisition
of skills for tourism development, business administration,
languages, E-Tourism, and personality training. Furthermore
it gives the students the opportunity cover cutting edge
topics for the tourism sector, for example sports and cultural
tourism, meeting industry management, sustainable tourism
development and health and spa tourism.

PROGRAMME HIGHLIGTHS

Chuwong trinh lién két dau tién va duy nhét iai Viét Nam dao tao hé
¢t nhan quan tri du lich hoan toan tai Viét Nam trong 3 nam do mot
trueong qubc té hang dau & Chau Au cép béng cé gia tri todn cau.

Chuwong trinh dwoc quan ly dao tao va giam sat chat lwong trwe tiép
bdi trwdng dai hoc Ha noi, trorng 06 nhidu kinh nghiém nhét trong
I'nh vrc dao tao lién két quéc té tai Viet Nam, do cac gido vién hang
d4u cla trwdng IMC Krems va trieong dai hoc Ha ndi gidng day.

M6éi trvd'ng dao tao hién dai, chuyén nghiép tai trd'ng dai hoc Ha
ndi. Chat lwong qubc té 5 sao véi mirc hoc phi wu dai, phit hop nhat
danh cho sinh vién Viét Nam. M6t sy lwa chon sang suét clia sinh
vién va cac bac cha me.
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PROGRAMME OVERVIEW

Special feature

Students will attend tourism specific subjects from the beginning
of their studies

Entrance requirements High school graduates (grade 12 in Vietnam)
Duration Six semesters

Language of instruction English

Start of semester September (one intake per year)

Academic degree Bachelor of Arts in Business (BA) — 180 ECTS*

* ECTS = European Credit Transfer System

FOR ALL WHO ARE

B Looking for challenges in the national and international
sphere of the tourism and leisure sector

B Interested in the linkages between business administration,
modern management and project techniques
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CORE MODULES

This important area provides students with a solid base for future
management activities. Emphasis is put on general business
administration, covering subjects like marketing and controlling.
The programme also concentrates on sector-specific problem
solving in the areas of development of tourism products,
economic aspects of tourism and leisure management and
financial aspects. This, to a large extent, includes project-related
teamwork.

B Languages
The following languages are on offer: German and Chinese.

B Information and Communication Technologies

This part of the programme emphasises training in all areas of
information communication technologies. It covers intensive data
processing training (e.g. all Microsoft Office applications) and
international reservation and booking systems.

B Specialised Tourism Subjects
Sports Tourism
Sports tourism plays a major role in the tourism and leisure
business. This specialisation subject covers the areas of
sports management, sports marketing, sports events and the
aspects of sports in the tourism and leisure field.
Cultural Tourism
Culture as a significant part of each society is an important
motive for travelling, especially in the area of city tourism.
In this specialisation subject the various facets of the cultural
tourism sector are discussed, including planning, financing
and organising cultural events.
Meeting Industry Management
MIM represents the segment with the highest revenues per
overnight stay. The specialisation subject covers the various
fields of seminars, incentive travel, congresses and business
tourism.
Health and Spa Tourism
Health is of major concern to our modern society. This
specialisation subject covers current trends in health tourism
as well as the management of spa institutions.
Sustainable Tourism Development
The management of natural resources is a key challenge for
tourism stakeholders. This specialisation subject covers issues
ranging from nature tourism, sustainable tourism to both
alpine and urban regional planning.

B Soft skills

Personality training is a key component for success. Seminars

and workshops help to round off the comprehensive
practiceoriented training, e.g. preparation for internships,
modern learning techniques, conflict management, teambuilding,
personal success strategies as well as negotiating and sales
techniques.







CURRICULUM

Semester | H Semester IV

Accounting 2 Practical Training Semester (22 weeks a 32 hours) - 28
Accounting Exercises 1 - Practical Training Semester Coaching Seminar 2 2
Principles of Management | 2 3 2
Marketing | 2 3 Weekly contact hours/Sum of ECTS ‘ 28 ‘ 30
International Tourism Law 2 2

Software Applications | 2 2 Semester V H | ECTS
Tourism and Leisure Management 2 3 Finance and Investment 2 3
International Tourism Markets 2 3 Project Management 2 3
Personality Training | 1 1 E-Tourism 2 2
First Selected Language English 2 2,5 Event Management 2 3
First Selected Language (Exercises) 1 - Meeting Industry Management 2 3
Second Selected Language German or Chinese 2 2,5 Tourism Product Development 2 3
Second Selected Language German or Chinese 1 i Sustainable Tourism Development 2 3
(Exercises) First Selected Language English 2 2,5
Statistics | 1 2 Second Selected Language German or Chinese 2 2,5
Research Methods 2 3 Bachelor Seminar and Bachelor Thesis | 1 5
Weekly contact hours/Sum of ECTS 25 30 Weekly contact hours/Sum of ECTS 19 30
Tourism Reservation Systems | 3 3 Controlling 2 3
Principles of Management Il 2 3 Entrepreneurship 2 2
Marketing |l 2 3 Destination Management 2 B
Vietnamese Tourism Law 2 2 Cultural Tourism 2 3
Software Applications I 1 1 Health and Spa Tourism 2 3
Specilalisled Business Administration: 5 3 Sports Tourism 2 3
Hospitality Management First Selected Language English 2 | 25
Micro Economics 2 3 Second Selected Language German or Chinese 2 2,5
Personality Training I L ! Bachelor Seminar and Bachelor Thesis I 1 8
First Selected Language English 2 _ - Weekly contact hours/Sum of ECTS ‘ 17 ‘ 30
First Selected Language Exercises 1 -

Second Selected Language German or Chinese 2 2,5 H = Weekly contact hours

Seconq Selected Language German or Chinese 1 ) ECTS = European Credit Transfer System

(Exercises)

Statistics |l 2 3

Research Seminar 1 2

Academic Writing 1 1

Weekly contact hours/Sum of ECTS

Semester lll H ECTS

Managerial Accounting
Human Resource Management
Macro Economics

Intercultural Competence
Tourism Consumer Behaviour
Marketing Research

Specialised Business Administration:
Transportation Management

PROSPECTIVE STUDENT
ADVISORY SERVICE

Personality Training Ill 1 1 Phone: +84 (04) 355 33 560
s Seleciizs Latnzag Eriglisn 225 Cell phone: 0912120860, 0982611246

Second Selected Language German or Chinese 2 2,5
Weekly contact hours/Sum of ECTS 23 30

2
2
2
Tourism Reservation Systems |l 2
2
2
2
2
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E-Mail: hanuimc@hanu.edu.vn
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CAREER PROSPECTS OF OUR STUDENTS

The programme paves the way for professional flexibility by
enabling students to acquire hands-onexperience while they
are studying.

Companies can assess potential employees in real working
conditions.

As a result career prospects for graduates are excellent. The
demand for highly qualified experts with a profound academic
business education in the tourism industry can be described

as very favorable on a mid- and long-term basis.

The employment rate of graduates amounts to more
than 98%.
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